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Sprint
Industry: Retail
Vehicle: Handout
Products: Transl8r Cards
Features: 3 Custom Card Designs

In order to reach some of the most active cell phone users in the 
country, Sprint had more than 10,000 Transl8r Cards produced to 
assist in its store grand opening promotions.  The cards were handed 
out by street teams before the store opened and then again during 
and after the grand opening.  During the promotion Sprint realized 
the “cool factor” of the Transl8r Cards and began handing them out at 
youth targeted events like college football games, in order to increase 
brand awareness and to foster current customer relationships.   
 


