CASE STUDY
Pepsi

Industry: Retail

Vehicle: Gift wtih Purchase
Products: Phone Cards
Features: Custom Cards

PepsiCo wanted to increase 2-litre soft drink sales at
convenience purchase locations throughout the south.
30 Minute Domestic Phone Cards were given as gifts with
purchase at Circle-K convenience stores. The cards were
given out at the point of purchase by Circle-K cashiers.
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